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1. B & 30 F # 3 B iy 2 B 14 31 #|Develop and implement a public relations plan for
the club
2. BIER DL AR 38 B B & Select strategies to raise the image of Rotary in the
community
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71. $# KW &FE Club President Responsibilities
72. NE 142 % & & Public Relations Committee
73. HE S Types of Media

74, % #HE(Z{E 7 Newsworthy Activities

Hg #FAppendixes

33. 3% ()W E  AE % Summary of Session 8: Public Relations
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@ % # & Session Outline

Fi 544  Introduction 5 minutes
LA 3 B4 30404  Club Public Relations 30 minutes
HEH A EEE © £H %K 2044  Club Public Relations: Case Study 20 minutes
Y 5448 Review 5 minutes

o FHHBELH - T LK B 4552 7 - For current Rotary information, go to www.rotary.org.

o HHKBEEM LT T LB A B2 7 (% /] & ##5 % -For additional information on various
features of this session, refer to “How to Use the Session Guides,” available from your district trainer.

s REHAH + EGEHH#E R TS THKMYE R Z 7F - Before you begin, prepare a flip chart to record
participant responses as needed.
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o BRERIF MK ALHGTE
Develop and implement a public
relations plan for the club

s BEFRBURFULENRBNUY R
Select strategies to raise the image of
Rotary in the community
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HENKBRHEORBLRELEELG?

Why are public relations important for your Rotary club?

BRKBRAEANREEIHOY M A@BREUTA?

What can every club member do to promote positive public
relations?

MRk 15 kit ARBRITA?
What should club members know about public relations?

(9 42 & 2 Key Points
TR Mt B AR B ERER R R R -
EMEHR TS E ML E A RRSRT & BRI B EY -

RIKBALNDABRIGOACLTA?
What is your role in club public relations?

R R E
Club President Responsibilities

e HIR—ERREALBRES & .

Appoint a club public relations committee.

s BERHABAEHERI ETNAMERES

Ensure that club projects and activities will attract

positive media attention.

o BRI A E X X

Seek publicity for successful service projects.

o BEHMET ARK— A BARE

Serve as club spokesperson or identify a fellow

club member to do so.

o MBI B 8 Bl ok S kst N SR 4R
Inspire club members to promote Rotary or

(_-) participate in club public relations.

.

H maysn
HEH K& E Club President Responsibilities

(8 42 & 2 Key Points
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BBk EALAL B AR R B N S R AL A SRR

BERB L KETALGIAME?

Who will you work with to improve your club’s public

relations?
i AEMEERE
g R ET2 Public Relations Committee
I\ E &~ c BRDHATEE B ZRERTHBK
- ”.W'%é N . 4 DR B b R 51 1535 90 0 3R
Public Relations Committee Develops and executes a plan to
provide the public with information
about Rotary and promotes the club’s
. service projects and activities
9 42 & 2 Key Points

©
ARHA S BR S B3R BT —(E 3 B A R A B
Bt DUR S0Pk R )85 B B A -

Al ERBGEAG—REREKIGHHIZ?

Who else can you work with to develop successful
public relations?

(g 42 & 2 Key Points

HWENEHGRZE S FAERELMTBRACTRIINE R
PR o

NERFRER  FRAWKERAL - HE R BN A LR RF
B fak B AT

Bl fRHkE  FARAHEN KBTI N BMITE -

ARG EBRFBPLGEER?
What types of media are in your area?
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Types of Media

(9 42 & 2 Key Points

o« E AR R
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cEHHERSE

<A LTI

EE Sk
AEFERARERAE
CBRENFEHHEERFRES
o 3 T SOHE B AR AR A o T R
IR BN o 0 R

FREEAETLERTRPO—BH KINEH1ME ?

Has your club had success with one of these media
sources?

il TR AT ANAT?

How does your club use news releases and fact sheets?

¥ 4% & B Key Points
HEREREZANTEERLEBN T & -

HAE R R TR T RETMR W —EARME
HIEAE A -

WA E A RB A AL A EARRAHEE -

s
2 & FANOTES
R
Types of Media
o HHMRASLE © BRENTEHIBEL
Local newspapers and BE
magazines Radio public affairs and
. HHWMES talk shows
Local radio stations o HEAREH
EHHENE Corporate newsletters
Local TV stations o HHE LR
o KLY § Newsletters of other
Online publications community organizations
. BEY « Billboards & 4

Trade publications

o AREARRERAL

Public access cable
stations
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2R FIANOTES
HEITHEBSN EHERIEDE FeEN?
What activities can attract positive media attention to the
activities of your club?
HHBEFEENER

Newsworthy Activities
o B AL R SRS AR 3 0 LT T E

Projects that address community needs or a larger
news trend
o B £ f}f % 5t #linternational service projects
o WHMFLERFLWALEE R SR H
Projects that involve local youth or prominent
community members
o RBHPIE R L ARFLHIMA
A notable or prominent speaker at a club meeting
o A E S A E R
An account of life in another culture
o —EAHBIAREBRHE

Stories with a strong visual element

L mesppa
AR5 B

Newsworthy Activities

¥ 4% & B Key Points
A — AR W FE SR MW R E

R — (i M B 2 TP R 0 — B SR 3t
%)

CERWEDLERFLHLEE RSB
AP EF R L ANE B EHA

c— kBTt R E S H B HE R B F LW B £
HE

c—EAFENRARRF R E

FHAMRELZTOI—FBHAKK?

What successes has your club had in promoting one of
these activities?

5T RHRETRGORTA?

How can you prepare to serve as your club’s spokesperson?
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Club Public Relations: Case Study
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Summary of Session 8: Public Relations

WER4G FAG92 & F X Training leader’s notes
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#. ¥ Review (54-4%) S
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Summary of Session 8: Public Relations

AR EBRRGF SRR ARGOTDSR?

What action steps will you take as a result of this session?

WEE4G E A9 2 & F g Training leader’s notes

— EHRAZLTHEVILERT A IBE TIH ) #HE -
— FEREF R T
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# € Adjourn
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Summary of Session 8: Public Relations

& ®Resources

&4 & ®Informational Resources

FHATL B - 7B # 75 B(257-EN)

Effective Public Relations: A Guide for Rotary Clubs
2N F G # ## videotape

Public Relations: Make It Work for You (269-EN)

7/ # % F ##R| Catalog (019-EN)
17 & # #This Is Rotary (001-EN)
1738 # # ?Whats Rotary ?(419)

A ) & ®Human Resources

Bl ¥ 44 B Assistant governors
[ N 3t Bl 14 & & & District public relations committee
1 3 85\ 3£ B % 3 = 5 RI Public Relations staff

78 7069 K @ Additional Resources

476945 #1deas to Implement

www.rotary.org

14 B 42 5= Keyword search:
Public Relations
PR Tips, a twice-monthly e-mail newsletter
RI public service announcements (PSASs)

% ¥ Contact

1.
2.
3.
4.

5.

78 ¥ BAction Steps
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AR B Sk S AL B EL T AE € 3R b 0 R RE RE LR 7

R R ERETE  FRm e B A RAMES AR A ?
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